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#Disclosures

• None



Objectives

• Describe the evidence that use of social media aids in dissemination 
of research

• Explain the features of social media profiles that enhance professional 
credibility

• Identify professionalism pitfalls in the use of social media and 
strategies to avoid them



Why use social media?

Dissemination:

• Unilateral dissemination of your 
research

• To the public
• To researchers

• Bidirectional engagement with your 
research

• Answering questions/providing 
context

• Building collaborative networks

Professional development:

• Learning
• From the public on Twitter
• From experts inside/outside your 

field
• Branding

• Publicly showing who you are
• Learning scientific communication 

skills



112 representative original articles were randomized 1:1 to be tweeted via TSSMN or a control 
(non-tweeted) group. 
Measured endpoints included citations at 1 year compared with baseline, as well as article-
level metrics (Altmetric score) and Twitter analytics.
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The goal is credibility and clarity!



What do you want to tweet about?

• Plan for longitudinal engagement...
• What subjects do you often think about?
• What subjects make you excited/happy?
• What parts of your professional identity make you proud? 



What do you want to tweet about?

• Plan for longitudinal engagement...
• What subjects do you often think about?
• What subjects make you excited/happy?
• What parts of your professional identity make you proud? 

This is your “brand”
Try to keep 80% of messages on topic
It’s ok to change your brand!











Build your social media network

1) Organizations with which you interact: @AmerAcadPeds @ECHOChildHealth
2) People with whom you collaborate/work: @jsnowdenlab
3) Accounts that interact with you (if you want to hear what they say): advocacy groups
4) People that follow you (if you want to hear what they say): experts, non-experts
5) People with similar interests as you discover them: #tweetiatrician



How to interact

• Retweet with comment = most effective interaction
• Retweet without comment = adding to your feed
• Commenting = adding your 2 cents to someone else’s feed
• Liking = :-)





Being social

• What can you add to the conversations that are happening?
• Your hyper-specific expertise
• Your specialty’s expertise (Fact check yourself!)
• Your local context
• Your opinion

• Gratitude
• Championing



Adding extra
• Links: eg to guidelines or articles
• Photos
• Polls
• Videos

• Tags: to bring people into the conversation
• Credit: Thanks to @jsnowdenlab from @ECHOChildHealth for having me today!
• Questions: Having an outbreak of headlice in New Orleans; what’s going on in Arkansas, @jsnoedenlab?

• Hashtags: to specify a topic of broader interest
• Clickable: I love picking #headlice out of people’s hair!
• Bots: #MedEd #NeoTwitter
• Follow (similar to following accounts): #NOLA

• Emotion



Controversies: How do you want to be seen? 

• Clothing
• Alcohol
• Sarcasm
• Cursing
• Shaming
• Anger



Extra caution

• Patient privacy
• Patient blaming
• Colleague criticism
• Institutional criticism 



Disengagement

• Close your direct messages as needed
• Avoid reacting to crises
• Block trolls
• Do not respond to people that you don’t want to respond to
• Do not click/read the things that upset you
• Do not log in if you’re tired/stressed/don’t feel like it
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